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Relationships Taught By Disney Princesses  
Alena Nolder, Mentor: Professor Bonnie Boaz 

 

The Disney princess film franchise has become a very popular 
topic within the last decade where parents and researchers argue 
that the females and their lives in the films are portrayed in an 
idealized manor that teach children incorrect standards about life. 
The research focuses on how the princess industry, which was 
created and expanded by Disney princess films, is an exponentially 
growing business that more and more children are being raised on 
during their prime developmental years. The Disney princess films 
consist of similar story lines: the princess and evil stepmother 
having a conflict, the prince sweeping the princess away, and 
everything ending with a happily ever after. Through this 
repetition, children pick up concepts, such as waiting for their 
prince charming or needing to be a perfect, loving princess for a 
boy, that may work as a reality in the films, but create false ideals 
in the real world. The research analyzes scholarly articles and 
personal observations done while working at a preschool to 
deliberate the affects that Disney princess films have on young 
girl’s relationships. Specifically on how the films teach girls wrong 
ideals about relationships with boys and women, and how these 
films affect the way girls treat each other.  

Through observations of my childhood and the observations of 
others on their children’s upbringing it can be agreed on that the 
way things work in Disney films are not how things works in the 
real world. These films may be teaching young children wrong 
ideas about standards in life and in relationships while they are 
growing up. Some parents would say that Disney princess films do 
teach girls the qualities they need to create strong and healthy 
relationships or that these films don’t effect children at all. 
However, it has been noted that as Disney’s princess franchise 
continues to grow, more and more children will be exposed to its 
ideas about incorrect ideal relationships with boys, having 
unfitting and fearful connections with elderly women, and how 
young girls should behave and treat each other. 

Abstract 
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Claims Girls Relationships with 
Men 

Affects Disney princesses 
have on the way girls 
treat each other 

Disney’s growing 
franchise becoming a 
moral issue for girls 
growing up 

Observations 
/ Research 

•  When Ariel, of the 
Little Mermaid first 
sees Prince Eric, shes 
says “He is very 
handsome” and 
without exchanging 
words or looks, falls in 
love with his beauty. 
In order to have Eric 
know she even exists, 
Ariel leaves behind 
her family, friends, 
and royal life. 

•  Caroline Duff tells 2 
girls she babysits it is 
a good idea to wait for 
prince charming after 
college and starting a 
career. In response one 
of the girls looked at 
her incredulously and 
finally let out an “eh” 
sound to show she 
didn’t care. 

•  “Pink has become 
increasingly ubiquitous 
to the point where many 
young girls police each 
other with a pink radar 
-- if that tricycle, for 
instance, isn't pink, well 
then, you shouldn't be 
riding it.” (Duff) 

•  Girls at preschool 
played together in the 
kitchen and were 
princesses out at recess, 
but the girls who didn’t 
wear princess dresses 
felt unwelcome and 
played alone. (own 
observations from 
helping at preschool) 

•  “There are now more 
than 25,000 Disney 
Princess items. 
“Princess,” as some 
Disney execs call it, is 
not only the fastest 
growing brand the 
company has ever 
created.” (Orienstein) 

•  “She came to believe 
that the $4 billion 
Disney Princess empire 
was the first step down 
a path to scarier 
challenges, from self-
objectification to cyber 
bullying to unhealthy 
body images.” (Hanes) 

Main Arguments 

Discussion •  The girls were being 
raised on the ideas of 
waiting for prince 
charming. When they 
were told otherwise by 
Duff, the idea seemed 
absurd and so they 
brushed it off.  

•  Ariel’s situation shows 
girls they shouldn’t wait 
for a prince until after 
college, but drop 
everything for they have 
for the man. 

•  In most films, 
specifically the newer 
films, there is a large 
emphasis on pink, thus 
leading to the great pink 
marketing tricks on 
girls. It plays a large role 
in their lives now and 
how they see each other. 

•  Even the way kids act 
and play is being 
judged. In my own 
observations, if a girl 
did not follow certain 
princess qualities (that 
they picked up from the 
films) they were out of 
the group  

•  Reiterating the plots so 
will have ideas 
refreshed in kid’s minds 
until they don’t realize 
whether or not those 
ideas are reality of 
simply a fabrication of 
Disney’s imagination.  

•  A growing business 
means more children 
will be exposed. 
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